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DON’T DESIGN
UNTIL YOU
ANSWER THESE .

A designer’s thinking process
before creating a visual.
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@1 — TARGET AUDIENCE

WHO ARE

DESIGN THINKING
SERIES

YOU DESIGNING FOR? ~ ~ ==

The audience changes
the design.

AUDIENCE A

Professional
CLEAN / MINIMAL f PREMIUM
NOIR COLD BREW
COFFECE 200 ml

CO
BRE

SMOOTH., BOLD.
REFRESHING.

4

" NOIR

COFFEER

COLD BREW

REAL COFFEE.
MO COMPROMISES

' Clean 531;:-m51|c.9.-.r...i

| [ A for
and refinead 7O

# "“'I'-[_-"_C,f i D]"‘..:':l.ln .'.J.'n,.-l.r_.lniEI-'“-I:..-!'i
o 1;1 OTESSN

{}} THE SAME PRODUCT. DIFFERENT AUDIENCES.

PREMIUM COFFEE

AUDIEMCE B

Creative

BOLD / EXPRESSIVE / YOUTHFUL

NOIR 200 ml

COFFLE

AL J
| B
e

REAL COFFEE.
NO COMPROMISES.

. £ tlﬂnjj.
Bola, energetic

: :" "
expressive or &

CYE ative m.l.{.l.lﬂﬂc.ﬁ_
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SERIES

82 — BRAND PERSONALITY

IF YOUR BRAND
WERE A PERSON,
WHO WOULD IT BE?

Personality shapes how your brand
looks, sounds and feels.

SOPHISTICATED

CONFIDENT
MINIMAL
PLAYFUL SERIOUS AUTHENTIC *
L . L
PREMIUM
LOUD QUIET
L . &
COFFEE
prEMIVM
YOUTHFUL MATURE
-— — — — .—.
II ) ..L COFFEE
PERSONALITY INFORMS VISUAL LANGUAGE
% COLD BREW
F00 mil
——> Personality becomes visual language.
',1-‘!.:-;
Y5
2

{:} THE RIGHT PERSOMNALITY CREATES THE RIGHT IMPRESSION.
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SERIES

@3 — COMMUNICATION OBJECTIVE

WHAT SHOULD THEY
UNDERSTAND IN 2 SECONDS?

One design. One primary message.

X TOO MUCH INFORMATION v/ ONE CLEAR MESSAGE

NOIR

NO’R COLD BREW

COFFEE 200 ml

NEW
COLD
BREW

SMOOTH. BOLD.
REFRESHING.

L B NOIR

" COLD BREW

{%} ONE DESIGN — ONE PRIMARY MESSAGE —
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4 — VISUAL HIERARCHY

DESIGN THINKING
SERIES

WHAT DO THEY

SEE FIRST?

Guiae their eye with a clear
visual order.

NOIR COLD BREW

COFFEE 200 ml

b

o HEADLINE

Grabs attention and
sets the message.

NEW

o PRODUCT ===

Shows what you're
offering.

BRE

SMOOTH. BOLD.
REFRESHING.

b

o SUPPORTING INFO

Adds context and
builds trust.

CTA N ——

COFFEE

B NOIR

2 COLD BREW

Tells them what
to do next.

{I} THE RIGHT INFORMATION CREATES THE RIGHT IMPRESSIQN,

> TRY NOW —

o o
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85 — FOCAL POINT

GIVE THEM
SOMETHING

Guide their attention to what matters most.
A clear focal point creates instant impact
and better recall.

FOCAL POINT

The product

stands out.

It catches the eye
first. B |

.
i e
" o

BNOIR

i
.
L
.l
[
-
|
ok

SUPPORTING —
ELEMENTS

1] R
ﬂﬁ

. f

} ;

Coffee beans, texture,
shadows, background, etc.
add context. not distraction.

EXAMPLE 1

Product as the focal point.

TO LOOK AT.

IGGER

DREAMS.

HIGHER
GROUND.

EXPLORE f TRAVEL / LIVE

EXAMPLE 2

Person as the focal point.

DESIGN THINKING
SERIES

WILD PATH

OUTOOORS

FOCAL POINT
The person creates
the instant focus.

SUPPORTING
ELEMENTS

Landscape, sky,
text, logo, etc.

{D— | IF EVERYTHING SCREAMS, NOTHING GETS HEARD.
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SERIES

— COMPOSITION

WHERE DOES
EVERYTHING GO?

The grid keeps your
elements organised.
It gives structure and
helps create a clean,

SMOOTH professional layout.
| TASTE.  —-t
BOLDER
DAYS.

NQ IR = SO [l e

COFFEE

ALIGNMENT

”‘H;

Aligning elements creates
order and makes the design
feel intentional and easy

to follow.

PREMIUM COLD BREW
FOR REAL MOMENTS

BALANCE

Distributing visual weight
(heavy and light elements)
creates a stable and
harmonious compaosition.

-@- | GOOD COMPOSITION MAKES THE EYE MOVE NATURALLY. %
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88 — COLOR STRATEGY

DON’'T JU

DESIGN THINKING

SERIES

PICK PRETTY COLORS.

Colors do more than look good.
They create mood, guide attention
and build meaning.

THE PALETTE

80%

BACKGROUND

Creates depth,
warmth and focus.

15%
SECONDARY

Adds structure
and balance

2%

ACCENT

Draws attention

and creates emphasis.

THE ACCEMNT IN ACTION

ORDER NOW —

Ihe accent colour is used
only for key elements like
buttons, labels or highlights.

TYPOGRAPHY
A mix of elegant serif

and clean sans-serif creates
confrast and hierarchy.

BREW & CO.

Good
Cofttee
Brings Out
the Best

In You.

RICH FLAVOUR
SMOOTH TASTE.

ALWAYS.

ORDER NOW —

i
100%

Ao AR A OE & KO
ARABICA BEANS

COMPOSITION
The product is the hero,
placed on the right with
negative space on the left

BETTER
OkFFEE
BIGGER

MORMNINGS

SMOOTH

FIMISH

BALANCE

COLOR USAGE

Dark, warm tones
create a premium
and cozy feel.

ACCENT

Gold adds a touch
of luxury and
draws attention

3
(O Ne Key exements.

Dark background + warm tones

+ subtle highlights cre

ale a

harmonious and focused design

Q | COLOUR SHOULD CREATE MEANMING AMNMD HIERARCHY
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SERIES

— COLOR STRATEGY

DON'T JUS
PICK PRETTY COLORS.

Colors do more than look good.
They create mooq, guide attention
and build meaning.

FA'Y RUN
THE PALETTE UD LT E R R A EI.,,:;:: )

ACCENT COLOUR

55% Used only for key

Background M O R E . elements like the headline
Creates depth —-— or CTA to grab attention.

and contrast G R ‘ P

20%
o
Secondary HIGHLIGHT COLOUR
Supports structure : . _ :
and balance ALL-TERRAIN SHOES i b : Adds freshness and
FOR MODERN EXPLORERS. : R ' brings out details

[ B (like sky, mountains,

- e or product highlights).
10% V=
Neutral - e

Keeps the design
clean and calm

NEUTRAL COLOUR

10% 2 ; .
Accent 12 BREATHABLE . - . L4 y Keeps the design clean
P and balanced, so the

: main message stands
DURABLE GRIP . Al Hg out.

Draws attention
ana creates energy

WATER RESISTANT

5%

Highlight

; Q .E] BUILT FOR

Adds freshness REAL JOURNEYS.
and cetail

2 @ Y o8

ADVENTURE TRUST HATURE CLARITY

{Orange = Energy) (Blue = Stability) (Green = Growth) (Beige = Calm)

-G:} | COLOUR SHOULD CREATE MEANING AND HIERARCHY 3
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— COLOR STRATEGY

DON’T JUST

PICK PRETTY COLORS.

Colors do more than look good.
They create mood, guide attention
and build meaning.

. PURE
LIMO REFRESHMENT
IN EVERY SIP.
LEMOMN LIME
(X REAL 9
WRONG LEMON | RIGHT
Too many R E A L Focused palette,
colours, no clear focal point,
clear focus. F R E S H ’ strong hierarchy:.
The message The message
gets lost. Naturally flavoured. s easy to see
Sparkling refreshment and remember,
B
THE PALETTE ACCENT IN ACTION
. NEW —
80% 15% 5% The accent colour is used
Background Secondary Accent only for key elements like
Creates space Supports the message Draws attention buttons, labels or highlights.
and keeps it clean. and adds depth. and creates action.

-G} | COLOUR SHOULD CREATE MEANING AND HIERARCHY —
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SERIES

@8 — TYPOGRAPHY

TYPE HAS
A PERSONALITY TOO.

F2eMioM

PREMIUM

PREMIUM

ELEGANT SERIF BOLD GROTESK HANDWRITTEN
Feels classic, refined Feels modern, strong Feels personal, creative
and luxurious. and confident. and approachable.

>

THE RIGHT TYPE ELEGANT
SETS THE TOMNE
. REFINED

& LUXURIOQOUS

€ TIMELESS

GOOD TYPE
BUILDS TRUST.

it shows how it feels,

-G} | CHOOSE TYPE THAT SOUNDS LIKE THE BRAND —
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89 — SUPPORTING ELEMENTS

EVERY ELEMENT
NEEDS A JOB.

AVOID THESE:

ICE '{ ‘L
Communicates | J : tfi’
cold. | o ‘\' /F

CONDENSATION

RANDOM SHAPES

Communicates - Creates distraction,
freshness. not meaning

il

COFFEE DROPLETS

Reinforces
the product. |
RANDOM LEAVES
Feels decorative
SHADOW not purposefu
*' Adds depth.
"
e
1 RANDOM PARTICLES

A
Adds noise
L LS LA T L ]

vt v em e e
L

Vi fE=
WA

‘G)A | DON'T DECORATE. COMMUNICATE %
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SERIES

18 — NEGATIVE SPACE

MPTY SPACE
IS NOT EMPTY.

7 / W
VELORA VELORA

FREMIUM COFFEE

FPREMIUM COFFEE

<— 64px —>

Better
Coftee.
9 Brighter

BT W
VEOL: Days. VELORA

W COFFEE

FRELMIVE S0

100% ARABICA

3 ::..,___.,,_._,,:...r ARAKBICA WHOLE BEANS

i T
FHOLE BEANS e =
i 0% ARABICA

WHOLE BEANS

iy
VELORA

ala

+ TASTE 4 - st e : G - ~ .
PRE Wil UM . j - - . o :
\ ¢ N e 2 | Beremecsog o

-|.._|_‘__.___,.|d"

%

REAL BEANS. REAL FLAVOUR.

BETTER v

Too many elements. More breathing room.
MNo focus. Clear focus.

Feels cluttered. Easy to read.

Hard to read. Looks premium.

-@— | SPACE TELLS THE EYE WHERE TO LOOQK. %
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11 — EMOTIONAL RESPONSE

WHAT S
THEY F

y F .

0
ESTA

LEMON # LIME
HATURAL FLAVDURE

BRIGHT + PLAYFUL

OY

« Feels fun and energetic.
« Creates positivity.

« Makes it feel refreshing.

>

§ °

330 mi - .

SPARKLING

CITREUS DRINK™ |

] J .
S ey i

) NCAZE

LEMCM - LIME %
TUBAL FLANDURS

DARK + CINEMATIC

DESIRE

* Feels premium and bold.
« Creates curiosity.

» Makes it want to try.

PEOPLE REMEMBER FEELINGS BEFORE DETAILS.

DESIGN THINKING

SERIES

bW
ESTA

SPARKLING
CITRAUS DRINE

/

-‘?
LEMOM = LIME
\ MATURAL FLAVTUR

i 330 ml

SOFT + MINIMAL

CALM

* Feels clean and natural.
¢ Creates trust.

» Feels easy and refreshing.
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12 — CTA

WHAT SHOULD
THEY DO NEXT?

V)
VELORA

PREMIUM COFFEE

COLD {H \/ELQR \,!
BREW  §

coLD ]
BREwg

SMOOTH. BOLD. *

SLOW BREWED.

ORDER NOW —

{D | ATTENTION — UNDERSTAMNDING — ACTION — s

MAEKE IT CLEAR. MAKE IT EASY



SAVE THIS FOR YOUR
NEXT DESIGN PROJECT



